
Year 13 Half Term One 
(Autumn) 

Half Term Two 
(Autumn) 

Half Term Three 
(Spring) 

Half Term four 
(Spring) 

Half Term Five 
(Summer) 

Half Term Six 
(Summer) 

Scheme of 
work 

Component 2: Media 
Forms and Products in 

Depth 
 

Component 2: Media 
Forms and Products in 

Depth 
 

Component 1 revision, 
Component 3: 

Creating Media Texts 
 

Component 2: Media 
Forms and Products in 

Depth 

Component 1 revision 
 

Component 2: Media 
Forms and Products in 

Depth 

Revision for 
Components 1 and 2 

Revision for 
Components 1 and 2 

Aim To be able to analyse 
all media elements of 
the set products for TV 
and Online Media 

To be able to analyse 
all media elements of 
the set products for TV 
and Online Media 

To be able to apply 
prior knowledge when 
planning and creating 
a media production. 

To be able to analyse 
all media elements of 
the set products for 
Component 2; revise 
Component 1 

To revise for external 
exams. 

To revise for external 
exams. 

Suggested 
resources 

Lesson PowerPoints 
on TEAMS 
 
Eduqas Media Studies 
A Level website 

 
Eduqas A Level Media 
Studies textbook 
 

Lesson PowerPoints 
on TEAMS 
 
Eduqas Media Studies 
A Level website 
 
Eduqas A Level Media 
Studies textbook 
 

Lesson PowerPoints 
on TEAMS 
 
Eduqas Media Studies 
A Level website 
 
Eduqas A level Media 
Studies textbook 
 

Lesson PowerPoints 
on TEAMS 
 
Eduqas Media Studies 
A Level website 
 
Eduqas A level Media 
Studies textbook 
 

Eduqas Media Studies 
A level website 
 
Eduqas A Level Media 
Studies textbook 
 

Eduqas Media Studies 
A level website 
 
Eduqas A Level Media 
Studies textbook 
 

Assessment 
Objectives 

AO1 1a  AO1 1b  AO1 2a 
AO1 2b AO2 1  AO2 2 

AO1 1a  AO1 1b  AO1 2a 
AO1 2b AO2 1  AO2 2 

AO1 1a  AO1 1b  AO1 2a 
AO1 2b AO2 1  AO2 2 
AO3 

AO1 1a  AO1 1b  AO1 2a 
AO1 2b AO2 1  AO2 2 
AO3 

AO1 1a  AO1 1b  AO1 2a 
AO1 2b AO2 1  AO2 2 

AO1 1a  AO1 1b  AO1 2a 
AO1 2b AO2 1  AO2 2 

Suggested 
Assessment 

Title 

Representation, 
Industry, Audience, 
Media Language and 
contexts for Global TV 
and Online Media 

Representation, 
Industry, Audience, 
Media Language and 
contexts for Global TV 
and Online Media 

Representation, 
Industry, Audience, 
Media Language and 
contexts for Global TV 
and Online Media; 
complete coursework 

Representation, 
Industry, Audience, 
Media Language and 
contexts for 
Component 1 and 2 

Representation, 
Industry, Audience, 
Media Language and 
contexts for 
Component 1 and 2 

 

 


